   Delivering Workforce Information:

How States are Providing Core Products and Services

What have State Labor Market Information (LMI) offices been doing with ETA funding to provide accessible work information core products and services? Plenty, it turns out! With 51 of the 54 States and other jurisdictions reporting, here’s what they delivered from July 2004 to June 2005:

· Career information products for young people and adults:  Career guides. Posters. Videos. Area reports. Job vacancy data. Even comic books.  States provided (and are still providing) hundreds of products to equip individuals to make better-informed career decisions. Whether taking a serious approach or a more humorous one, States admirably and creatively rose to the challenge of getting the information out there.

Bottom line benefit: State by State, people now know more about their career options. 

· Tools to pinpoint job searches:  Two-thirds of the States provided Website connections to the ALMIS Employer Database, giving job seekers access to lists of employers who are likely to provide employment in their fields of choice. 

Bottom line benefit: Looking for a job becomes more efficient and effective when job seekers can focus their search.

· Long-term and short-term employment projections:  Where will the jobs be?  37 States met the goal of providing long-term industry projections, and 39 States produced long-term occupational projections. Additional States completed the projections in the last year, while others are still working on the goal. Short-term projections also have been delivered by the majority of the states. 

Bottom line benefit:  When within-State job trends are identified, more accurate career guidance can be provided, and educational and training goals can be adjusted accordingly.

· State training activities:  Helping customers find and use information is key to making labor market information effective. School counselors and human resource staff need to grasp how workforce information works. Forty-six states reported more than 3,000 training sessions, reaching over 150,000 people.

Bottom line benefit: Individuals, businesses, and policy makers know how to find and use information to make informed decisions. 

· Supporting Workforce Investment Boards:  Whether state or local, Workforce Investment Boards (WIBs) need information and need help using it. Here’s what various States provided for their WIBs: marketing/customer outreach, job vacancy surveys, special studies, occupational/wage data, local profiles, benefits survey, economic impact studies, and many other activities tailored to WIB-specific needs.

Bottom line benefit:  States have turned statistics into powerful information designed specifically for an area’s needs. 

· Delivering Workforce Information on the Web:  All States use the Web to deliver valuable information to customers, but that information needs to be accessed easily and intuitively. With that goal in mind, more than half the States reported system enhancements to their state workforce information Websites. 

Bottom line benefit:  A better Website translates into more customers finding what they need. 

· Standardized databases:  Thanks to America's Labor Market Information System (ALMIS) database, each State can deliver information to its customers more efficiently. Development and maintenance costs can be contained. And information is standardized for across-state comparisons. 

Bottom line benefit:  By using a common database, State Websites deliver information resourcefully.
· Customer Satisfaction:  Want to know what people want? Ask them! The majority of the States did just that, with surveys (both Web and non-Web), training session evaluations, focus groups, one-on-one interactions, and more. With that feedback, States enhanced existing products, developed more effective products and services, and tailored training programs to meet customer needs. Getting feedback can impact all areas of core product delivery. 

Bottom line benefit:   By asking, States have provided improved, customer-focused products. 
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States provided customers with these core products and services through funding by the U.S. Department of Labor’s Employment & Training Administration.  With these resources, local customers have come to rely on State-provided workforce information for decisions about their businesses, careers, training, and job search. If funding continues, these services can become even more valuable. Workforce information works!
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